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Agency Alighed Communications
and Education Goals

AGENCY GOAL 5 & 6:
Enable program and institutional capabilities to conduct
NASA's aeronautics and space activities.

To share NASA with the public, educators, and students to
provide opportunities to participate in our Mission, foster
innovation, and contribute to a strong national economy.

DIRECTORATE GOALS:

— Increase public awareness of the marvels associated with ISS,
including world-class research/technology advancements and
tangible daily benefits to humanity

— Articulate meaningful, exciting and viable missions and uses for
SLS and Orion MPCV as part of a capability-driven approach to
multi-destination human spaceflight exploration

— Engage the public and Congress in understanding the reasons
for exploration in a way that is exciting to young people




It's more important than ever to engage the public.




We have been very busy...




Traditional Media

Online and TV News

Events,
Speaking
Engagements,
and Interviews

YouTD)

Future Bright for NASA Human Spaceflight

NASAtelevision
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Special Feature: USA Today

USA TODAY’s 88-page
special publication looks
at America’s future

in space. Get an in-depth
look at NASA’s re-launch
of a post-shuttle business
and scientific model that
will send humans deeper
into space than ever
before.

' TODAY. SPECIAL EDITION
OUR FUTURE IN SPACE

5 LOmOImow’s space

NASAS N‘:XT GlANT LEAP

MISSION
TOMARS

» MOONWALK ON VACATION SPACE TOURISM COULD MAKEITHAPPEN BUT IT WON'T BE CHEAP



Web Communications

Informative Videos

Interactive Features

International

. Engaging
wmve  [NtEractive Features Gu —

World Green

Log In To MyNASA

NASA Home > Multimedia > Video Gallery
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- - Space This video highlights the steady progress being made by the Space Launch System,

the Orion Multi-Purpose Crew Vehicle and the ystems Developmen!

Operations programs. lements of NASA's human space exploration

architecture. The video's different sections — building momentum, building

partnerships and building the future — show how the agency is creating a capability

to reach for new heights in the solar system and push the boundaries of space

exploration. NASA's
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Exploration Video Products

’

% Together let us exﬁlore the st’!rs conquer the deserts,eradicate disease,
Tawnya Laughlnghouse tap the ocean depths, and encourage the arts and commerce.

NASA Materials Engineer JOhn F Kennedy
5th President ot the Unit®d States

BU|Id|ng Momentum Integrated Program Video, Music/SFX, Length: 4:54

Asterout

exploratloﬁ




Video: America's New Paths in Space




Simulations and Interactives

Space Junk Sammy Global

(Space Operations Learning Center) EXEI(”’ ation
oadmap

Gt weLcome To NASA 50,000 downloads

space JUNK Sammy! since 09/11

Internationa.
Space Station

jonal Space Station is

networKing
mobile app

HTho Future of Amgrican

International Space Station Commercial Vehicles Human Spaceflight Capabilities  Future Destinations
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Preparation, testing, and validation

“This is the next chapter that we can write together to advance exploration
here at NASA. We will partner with industry. We will

invest in cutting-edge research and y. We will

set far-reaching milestones and provide the resources

to reach those milestones. And step by step, we will

push the boundaries not only of where we can go but

what we can do..." President Barack Obama

: The Future of Human Spaceflight
Station Space Walk Game T r———




“Spot the Station”

NEWLY

Did you know you can see the RELEASED
. . Sign Up for Alerts
International Space Station from WEB-BASED

your house? As the third brightest b cemnl APP!
object in the sky, after the sun and '

moon, the space station is easy

to see if you know where and

when to look for it.

NASA's Spot the Station servics sands you an emall or

text massags a few hours befors the spa-c» station
passas ovarfourrouse ne space station Jooks ke 3

3 0 N e ek N oS00k IMNg

Extend or D¢

mission. VISR e s0302 s13tion mission 03ges

$pot the Station is avaliable woridwide to anyone with
an emall account or $M s~3nab-a—a pr'on-a Several times Received a (

R YO DRt e

NASA’s ‘Spot the Station’
T — serv_ice sends you an
T o A 0 email or text message
‘ x 8 g few hours before
space station passes
over your house.




Informational Print Products

Mini -
Fact Sheets

@i%8 Space
P8 Why Explore?
Humans have aways boen drven 0 explore the

urknown and discover new worlds. For more than
years, NASA has given humany the opportunity to do exacty that, by

o Informational
Handouts

Voyages

Charting the Course for Sustainable Human Space Exploration

Space impacts g
 Understand more about cur place in the universe,

 Leam about the history of our solar system

 Develop and expand new technalogies,

 Work peacelul with other nations, and

« Inspire and educat future scientists and exporers.

Today, NASA i bulding next-generason space )

‘send humans to expore new destnations. su. gi;

Leam more about why we explore space:
hitp/ewnasa. goviwhyweexplore

Explore with us! Follow NASA cn your

hitp//wwinasa. govlexploration/cony

Space Station

Gateway To Discovery.

NASA works to reach for new heights and re yatt s ok e A o
What we do andlear will beneft al humar ird mecen ta e <l " o ot
e sy o mcpenias -
Rl Yy b 1 i e b e e

i

Ephmia Bain ke
Pretadting Poaphs
Etrems Emircnments

NF-2012-06-552-H0

Wiy Eplore? | Gommunications

Keeping The Universe Connected:

Fact Sheets

OMNMON e

Analog Missions and Field Tests
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MULT-PURPOSE CREW VEHICLE 4




Presentations: Mobilizing the Workforce

The HEOMD Ambassador’s Program coordinates external speaking
engagements while working with NASA Ambassadors to develop
presentations suitable for various event settings and target audiences.

Audiences: Children, Stakeholders, General Public

NASA Space Station

Innovation At Work The Stepping Stone

to Future Exploration

Follow along as Nebula finds

1 1 3 reasons to explore. Read the
&i@) \\:r&-—& e

1 Utilize the International Space Station
H O\/\/ V\/l | | \/\'/e to advance human exploration and return benefits to Earth

G 0 F u I't h = [‘? Research the Human Body and Mind
to prep: 8

Explore Multiple Destinations The Future of Human

ar Sy,
T
Gy, with next-generation technologies Spaceflight
N 4 ) ~ April 2012

Topic:
The Future of Human Spaceflight

Human Spaceflight Story

Human Spaceflight Status

The Challenges of
Human Space Exploration

Innovation At Work

Why Do We Explore?

NASA Careers

NASA Kids Club

HEOMD Directorate Overview




2012 Exhibits

AN

4/




Social Media Distribution

2,90V ﬁ':ﬂ SoclAL\ NASA
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SpaceX Launch to ISS

Google Hangout
between NASA
Administror and Elon
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Virtual Q&A with Orion

Program Managers
Through Social Media

NASA Social Group Photo at the Goldstone Deep Space Complex in California. October 2012




Mobile Applications

wil Verizon & 12222 PM 0 59% =)
¢ National Aeronautics and &
L Ste

™ Space Administration ’;f‘ ’

.

NATIONAL AERONAUTICS AND
SPACE ADMINISTRATION




NASA 3D Resources

MISSIONS MULTIMEDIA CONNECT ABOUT NASA

-

NASAHome > Multimedia > 3D Resources # Send 4 Share

Multimedia 3D Resources

Images
Videos
Podcasts
NASA TV
Interactive Features Juno

Here you'll find a growing coliection of 3D models, textures, and images from
3D Resources inside NASA. All of these resources are free to download and use.

Welcome to the 3D Resources Page Latest 3D Resources

RSS Feeds Please read the Usage Guidelines.
Blogs Tell us how you're using our models, and let us know what you think: arc-special-

Search 3D Resources

Resources

3D Models » Visit Model Page
These models are for anybody that
uses a 3D software package. Most of Aquarius
the models are in the common .3ds
format, which can be read by most 3D IBEX
programs. Some models, however, are
in their original .lwo ... asod
» View Gallery ECOYIR
MESSENGER
Mars Global Surveyor

Pioneer
Images and Textures

Rosett
Credits osetta

3D Visualizations
NetworKing
& . NetworKing is a game that allows you

to take on the role of Network Manager
and puts you in charge of building up a







Mission-Based Engagement

We take every opportunity to make our
hardware, scientists and engineers
available to a broad audience for public

engagement purposes.
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Orion Hardware Tour

American Airlines Center Our first visitor, Jackson signs the crew
Dallas, Texas module panel at the Science Museum




¥ Gravily Flight

. b ol PO : for K-12

SA’s BEST (Beginning Engineering, L > Educators
Science and Technology)

Exploration <33 s BN “ | Pre-Service
Infusion LS ~ et Teacher Training
22




Problem Based Learning

Lunabotics
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Great
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NASA Unique Opportunities

Micr.ograyity Ngnoracks- Goldstone Apple Valley
University - 8 Radio Telescope
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Student Spaceflight

Experiment Program
(SSEP)

5 N

Zero Robotics

Competition
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Diverse Audiences

Women In STEM High School
Aerospace Scholars

National Community College
Aerospace Scholars

First Nations Rocket and
Tribal College Rocket Competitions

s The Minority lntroductlon
to Technology and Engineering (MITE)

Minorities in Science and (MISE) Engineering




Partnerships

- . Mission X: Train Like An
Te xa s “ ’ | C 5";‘;‘5,1 NaIiI;::::n’:"eS-ycs:(em As t ro 1] a u t
 Instruments

LET’S
MeVE
©

NASA Tournament Lab

N

NASA

Vehicle Recognition
for Pipeline Threats

Planetary Data Accessibility

74 s

Robonaut Tasking
and Movement




NASAVISITORSCENTERS

KENNEDY SPACE CENTER

SPACE CENTER HOUSTON
MARSHALL SPACE FLIGHT CENTER
GREAT LAKES SCIENCE CENTER
STENNIS SPACE CENTER

LANGLEY RESEARCH CENTER

JET PROPULSION LABORATORY

* Over 3.2 million paid admissions to NASA Visitor Centers each year
» Coast to coast United States footprint
» Represents one of the most identifiable brands in the world, known for

space exploration, advanced technology and advancing the human
pioneering spirit

27



Looking Forward




NASA Communications and Education i
using NPR 7120.5E -

HEOMD Transition Activities

« Discussing new requirements for program and projects with
HEOMD Divisions

— Divisions will serve as the voice for their programs

« Establishing HEOMD Education & Communications Frameworks
to aid in aligning division, program, and project efforts
Operating Principles
Outcomes and Obijectives
Target Audiences
Standard Metrics

* Discussing requirements with Center Education and/or
Communications Directors to ensure collaboration with
programs/projects




Improved Coordination &p

The purpose for this change is to better plan, define,
and implement program and project education and
communications activities and ensure all Agency activities
in the area of education and public engagement are:
aligned with Agency strategic goals and priorities;
outcome driven; and appropriately evaluated for

success. This change reflects my desire that the Associate
Administrators for Education and Communications gain

adequate insight into all Agency education and
communications activities and are able to influence the
expenditure of our precious and limited funding to enhance
and more effectively tell our story and inspire the youth
of America to seek studies and subsequent employment
in STEM-related areas.

— Bolden, Sept. 18, 2012 Memo to the OICs
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Watch our progress:

Connect

Connect with us through
Your favorite social media:
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Questions?




